
1 
 

 

MEDIA SITUATION ROOM 

RUN-OFF ELECTION DAY REPORT NO: 1 

Released Saturday, 31 March 2018 (02:00 p.m.) 

MEDIA MONITORING REPORT is published by the Media Reform and Coordinating Group (MRCG) based on data 
and information collected by over 40 field monitors in 16 districts and analyzed by MRCG experts at the Media 
Situation Room (MSR) in the Western Urban Area (Freetown) with support from the Sierra Leone Conflict 
Prevention Project. The field monitors collect data and information related to violence and conflict related 
messages to prevent same in the lead up to the country’s general elections in 07 March 2018 and the subsequent 
run-off on 31 March, 2018. The reports are intended for use by local and national stakeholders, the public, and the 
media in preventing and addressing election violence and escalation of tension in Sierra Leone. MRCG strives to 
collect, analyze and disseminate accurate and timely data on patterns of elections media coverage to the public, 
political parties, election and security officials, and other stakeholders in Sierra Leone to help them develop 
strategies to reduce future incidents of election violence. 

 
1. Introduction 

This review presents media contents published and broadcast on Saturday31
st
March 2018. Based on pre-

designed questions in the media monitoring checklists for the run-off election, a total of 40 media monitors 
reported over 45 contents on radio stations and television stations in all the five regions of Sierra Leone. 
This includes 35contents on 25 radio stations; 10contents in 4 television stations. 

2. Summary of issues analyzed 

Thematic areas covered include radio stations and television reports on: timely opening of polling stations or 

late arrival of voting materials, late arrival and absence of security personnel, neutrality and access to polling 
stations, vulnerability access to polling stations, monitor’s access to polling stations, presence of NEC officials, 
observers and party agents at polling stations, transparency of the voter accreditation process, non-availability of 
and insufficient manual verification forms, security of polling stations, presence of polling agents, the use of party 
agents as polling officials in the absence of assigned officials for a period in a polling station, availability and 
transparency of voting materials, conduct of the voting process, presence of party symbols at polling stations, 
presence of small arms at polling stations, undue influence and corruption at polling stations, threats or 
intimidation of voters, candidates or NEC officials and voter turn-out. 

3. Presentation of findings 
3.1 Issues presented in the media 

The data below indicate key contents covered by media institutions across the country as it relates to radio 
and television, with specific reference to the issues concerning the electoral processes.  

Issues being presented by media 
Radio Television 

Freq. (Perc.) Freq. (Perc.) 
 Timely opening of polling stations or late 

arrival of voting materials 5 (14.3%) 1 (10.0%) 
 Late arrival and absence of security 

personnel  1 (2.9%) 0 
 Neutrality and access to polling stations 0 0 
 Vulnerability access to polling stations 2 (5.7%) 0 
 Monitor’s access to polling stations 1 (2.9%) 0 
 Presence of NEC officials, observers and 

party agents at polling stations 0 0 
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 Transparency of the voter accreditation 
process 0 0 

 Challenges with Biometric Verification 
Machines as well as the non availability of 
and insufficient manual verification forms 0 0 

 Security of polling stations  
5(14.3%) 1 (10.0%) 

 Presence of polling agents 0 0 
 The use of party agents as polling officials in 

the absence of assigned officials for a period 
in a polling station  0 0 

 Availability and transparency of voting 
materials 0 0 

 Conduct of the voting process 12 (34.3%) 6 (60.0%) 
 presence of party symbols at polling stations 2 (5.7%) 1 (10.0%) 
 Presence of small arms at polling stations 0 0 
 Undue influence and corruption at polling 

stations 2 (5.7) 1 (10.0%) 

 Threats or intimidation of voters, candidates 
or NEC officials. 0 0 

 Voter Turn-out 5 (14.3%) 0 

TOTAL 35 (100%) 10 (100%) 

 

Type of programmes presenting the issues 

The next analysis indicates that the bulk of the contents broadcast on radio and television were during 
discussion/ talk shows and news and current affairs programmes. 
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The analysis below indicates contents covered by media institutions across the country relating to 
conflict sensitive reporting. 

Issues relating to conflict sensitive reporting  

Radio Television 

Freq.  Freq. 

Hate speeches/messages 0 0 

Inflammatory speech                                   0 0 

Inciting violence                                   0 0 

Negative tribal/ethnic reportage  0 0 

Promoting conflict                                   0 0 

Promoting public disorder                                   0 0 

Contain intimidation and intolerance                                 0 0 

Poor moderation                                                                                                  0 0 

Attacking personalities instead of addressing 
issues 0 0 

Inaccurate/ unbalanced stories  0 0 

Poor moderation of programme 0 0 

Compliance 35 10 

TOTAL 35 10 

 

4. Instances of unprofessional/unethical practices 

Based on the reports filed in by our monitors across the country from 7:00a.m.-1:00p.m., there were 
no incidents of unprofessional and unethical practice reported in all of the media outlets monitored. 

5. Conclusion 

Overall, 100% of radio stations and television stations broadcast contents did comply with professional 
standards of journalism. The MRCG will continue to monitor all the media institutions in the country to 
ensure that they do not publish or broadcast contents that seem inflammatory/inciting or go against 
the principles and practices of the media profession. 

6. Comments and Questions 
For comments and questions on the Media Situation Room please contact: Joe Winston Scott-Manga, 
e-mail: wscottmanga@yahoo.com or Mobile: +232 78 130 201 

Media Expert: Ana Barradas 

MRCG Board Chairman: Francis Sowa 

Media Situation Room contacts: 

+23276791499, +232 76791287, +232 300 51180, +232300 511 93 and +23230828099. 

 


